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Public Relations and Marketing
Public relations is a strategic communication process which organizations and companies use to build a mutual relationship with the public. The objective of public relations is to maintain a positive reputation for a brand. Additionally, public relations maintains a strategic relationship with potential customers, employees, the public, investors and other stakeholders (Broom & Sha2013). Public relations create a positive image for a brand that cultivates a good reputation for the organization. On the other hand, marketing includes all the activities an organization or business undertakes to promote the buying or selling of a product. Marketing is a process that includes promoting, selling and distribution of products and services (Broom & Sha 2013). The objective of marketing is to draw customers closer so that the can buy the product or service. Many people confuse public relations and marketing. Public relations focus on creating a good reputation for the organization amongst the public; while marketing is concerned with the promotion and sales of the organization’s products and services (Broom & Sha 2013). Additionally, marketing targets customers and potential customers. Public relations target the public which includes employees, customers, media, investors and other stakeholders. 
The functions of public relations are different from those of marketing. People end up mixing the two and thus fail to understand the objectives of the two management functions. Marketing is a line function that is concerned with profits and revenue for the organization (Broom & Sha 2013). The main objective of marketing is to increase sales which leads to an increase in revenue. Public relation is a staff function which assists the organization to indirectly achieve its objectives. Public relations create a reputation for the organization which attracts investors, customers, partners, and other stakeholders. Notably, public relationsare earned media, where an organization gains publicity through third parties endorsements such as speeches, press releases, blogs, word of mouth and others. In contrast, marketing is founded through paid media such as radios, televisions, and print advertising. Since public relations is earned media it is more trustworthy (Broom & Sha 2013).
Marketing aims at converting shoppers into buyers. The agenda of marketing is to reach as many as possible customers who will consume an organization’s products. A marketing department is successful when sales increase as it will know that their adverts are conceiving. Equally, the marketing department has to ensure that the advertisement return on investment (ROI). The advertisementhas to increase sales to cover up for the expenses used during these advertisements. All advertisements are visual, unlike public relations which is language (Broom & Sha 2013). The marketing department has to come up with unique adverts which will attract customers. Public relations aim at creating a trustworthy relationship and creating a reputation for the organization. Public relations mostly use language as it has to persuade the media.  Marketing is more expensive than public relations. Since marketing involves paid media it is very expensive. Additionally, the organization has to spend more on creative designs and productions of these adverts (Broom & Sha 2013). Also, for adverts to influence the customers they have to be repeated. Chiefly, public relations attract more people than marketing. A quote in magazines such as the New York Times or other magazines will attract more stakeholders towards the organization as compared to marketing. Public relations attract more people because it is credible. The public is skeptical about advertisements since it is aware that the objective of these adverts is profit-making (Broom & Sha 2013). Also, marketing tells people what they want to hear to convince them.However, public relations convince the audience using facts. Chiefly, public relations are more credible since organizations gain publicity through third media. Marketing is short-term since it seeks to drive an instant increase in sales. However, public relations is a long-term investment. It benefits may not be recognized in the short-term but it is evident in the long-term. 
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